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easy. That which is to-day generally called "im-
possible" is for a manufacturer to keep pace with
rising wage and material costs without passing the
increases on to the consumer. Everywhere ones
hears that it is "impossible" to have lower prices!
until the workers consent to do more work and take
less money. It is true that workmen are doing very
little work, doing it without intelligence, and asking
a lot of money for it, but the career of the White
Motor Company suggests that perhaps some of
these "impossibilities" are mental rather than physi-
cal.
At the White Company in Cleveland service has
outstripped wage, with the very remarkable conse-
quence that, although materials have increased 50
per cent, and wages 110 per cent, since 1914, the
company has found it necessary to increase the cost
of the finished product to the consumer by only
10 per cent. The net increase in manufacturing
cost is only 7 per cent. This is an unequalled record.
The makers of typewriters have not found it neces-
sary to increase their price to the public because they
have cut down selling expenses, but their manufac-
turing costs are actually very much greater than be-
fore the war and there has been no marked increase